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QPAR;I Quality in parking



Introduction to Q-Park Rewards

I The Q-Park Rewards app is a card linked loyalty scheme
allowing customers across the UK and Ireland to receive

cashback on their parking and retailer spend

I Customers simply register their bank card via the app

and the transaction is fracked using Merchant ID’s

I The app is available to use in the UK and Ireland

I The app was launched in November 2018
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Obijective

I Create a High Street Eco System which
places parking at the heart of the city
centre economy

I Turn ‘Unknown’ customers into ‘Known’
customers and track behaviour

I Create a seamless and user friendly loyalty
scheme

I Increase the number of ticketless parking
transactions

I Drivers to look for a ‘Q-Park’ rather than @

‘Car Park’ when visiting a new city
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Functionality - App Journey

I Customer reqisters their payment card

vVia app

I Spend with Q-Park or retail partners is
rewarded with credit into a mobile

wallet based on transaction value

I Customers can redeem the credit and
convert to either retail vouchers,
charitable donations or cash back to

the bank account!
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Retail Partners
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I We have a number of retail < S —

partners who were eager 1o

work with us to help customers

pay for their parking as we are

the first step in the customer B ¢

journey

4%

I Brands include Waitrose,

!__ Mastercard VISA

Debenhams, Holland & Barrett
Debenhams . = .p—"—. 2 ;; Apple Pay Google Pay

and many many more
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Navigation (Qeark
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I Customers can search for parking

Select your preferred product
Incl. VAT

facilities in various ways including

‘navigate to’ functionality

24 Hour Parking Special

. . : e £41.00
I They can pre-book their parking which
helps them to secure a parking SPACE (&) gam 10% revards when parking here. 5 z:;:)r’arking Special (72
£110.70

REVIEW
STAY

NEARBY
OFFERS

PRE BOOK
PARKING

and therefore reduce search traffic { @ M % H }

I Customers earn a base rate of 10%

. 5 Hour Parking Special
Q-Park Westminster

cashback from parking with Q-Park £3000

Great College Street, London, SW1P 3RX.

along with various bonus offers ; 9 Hoor Parking Special

£ 40.00

I After the visit they can leave a Google ™ - L

Review via the App
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Customer Satisfaction and Loyalty (Qeark
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I The App currently has a 4* rating on iTunes and a 4.3/5 <

rating on Google Play (as of December 2018)
PARKING WITH BENEFITS

I 30% of customers use more than one Q-Park car park

1 15% park with us in different cities

.@@

I Timed promotions at quieter car parks generated a 13% rise Eamcasienic ramyour parkingiand
spending with our partners.

in parker numbers at the particular facilities with the

promotion attached
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Advertising of the Scheme

I We decided to use characterisation for our advertising
to inject a sense of fun
I Suite of characters and backgrounds were created,

subtly intfroducing the range of Q-Park convenient

services within the storyboard for brand consistency

I This has created flexible artwork that can be used
across various medias from posters and billboards to
website and email campaigns

I We have used various channels to promote the launch

including, posters, email, social and website marketing
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Marketing Results (Qeark

. . ﬂ
I We b v I S I -I-S rkin Earn cashback from your RE: Q-Park Rewards s evolving
i
enefits ] o e

parking and restaurant spend
with the Q-Park Rewards app!

1 5.8k monthly visits to the Rewards website p«
I Email Campaign
I Sent to 24k with an open rate of 45.2%

I Over 700 registrations on the day of the em G

I Registrations Registrations

800

I 2k registrations in the first 2 weeks 600

400

I Forecast to reach 8k by the end of 2018 200
o - 1 m mm 0l nnam 111 .

I Forecast fo reach 50k by the end of 2019 o %o o %o (910010 00 S0 S

B Registrations

Category 5, UK, Leeds — Q-Park Rewards © Q-Park 2019 9



Next Steps..... QPARI,(I
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I Integrate the Scheme with other countries in the Q-Park < Search Car Parks
portfolio
| b 5
I Grow more retail partners to provide more benefits to our o
customers and the local high street economy 090&? S CE
LoVdon LONDONo
I Start to use Push Nofification and Geo-Fencing technology . -~ R 7
to improve customer interaction with the app
@®
I Infegrate a parking payment solution via the app
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Where to download? QPAR§1

I To download the app CLICK HERE!
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https://www.q-park.co.uk/en-gb/rewards/
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