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INTERPARKING AT THE A IRPORT 

Interparking operates 70 car parks in Belgium. Among them, 
10 car parks are located at Brussels Airport and operated by 
Interparking on the basis of a contract granted by Brussels 
Airport Company. 
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THE PCARD+ 

I N T E R PA R K I N G  

Lead Product, the Pcard+ 
allows parkers to enter & 
exit the car parks without 
ticket and without having to 
pay at the payment 
machines. This card works 
as well as a loyalty card and 
offers discounts within the 
Interparking network in 
Belgium (70 car parks).  
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After the attacks that occurred in March 2016, no more cars 
were allowed by the authorities in the former gratis “Kiss & Fly 
Zone” located too close to the terminals. 

Decision was taken by the airport to offer the first 15 minutes 
for free for pick-up and drop-off. This new situation doubled the 
amount of cars entering and exiting our car parks, reaching 4 M 
visitors per year and causing tremendous nuisance. 
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We decided to 
put an end to the 
15 minutes for 
free. In order to 
still offer a “free 
of charge” 
alternative and 
to raise 
awareness about 
the Pcard+, we 
decided to offer 
30 minutes for 
free with the 
Pcard+ only. 

F r e e ,  o n l y  w i t h  t h e  P c a r d +  
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Banners  
on  the  bu i l d ings  
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P r e s s  R e l e a s e :  D o z e n  o f  r e p o r t s  i n c l u d i n g  n a t i o n a l  T V  3 
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The repositioning of an existing product not only solved these 
operational problems, but also smoothened the customer 
experience and ensured national media coverage; resulting in 
a triple-digit growth in Pcard+ orders. Turning a big problem 
into a huge opportunity. 

 MORE ORDERS IN  7  DAYS  
THAN DURING THE WHOLE FY 2016  
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